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About “COASTAL”:
Less than a year after the critically acclaimed release “Avoiding 
The Consequences”, a shoreline dream steps back out of their 
studio with the release of “COASTAL”. A four song journey, 
unique in it’s blending of post-rock druthers, ambient landscapes, 
layered vocals, and one-take room recordings. The first in a 
series of releases centering it’s focus on the cities and countries 
that line the shores across the globe. 

About A Shoreline Dream:
Guiding their own path, a shoreline dream has taken the “classic” 
approach, setting up their own label, booking their own tours, 
recording their own tracks and networking in the emense 
fishbowl of the music industry without big-dollar backing.

Tracklisting:
1. UKRAINE
2. THE BARRIER
3. NEW YORK
4. AFTERSHOCKING
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Press:
...the lunar guidance of a tidal somnambulant
FILTER MAGAZINE

...dynamic and engaging
PASTE MAGAZINE

...the sound: grandiose, meandering, sophisticated,
effect-laden guitars with dashes of electronic
REAL DETROIT WEEKLY

Featured Compilations:
June 07 XLR8R INCITE Sampler - 20,000 copies
July 07 PASTE MAGAZINE Sampler - 300,000 copies
August 07 VICE MAGAZINE Sampler - 20,000 copies
Summer 07 LANDMARK THEATRES Sampler - 20,000 copies
Fall 07 URBAN OUTFITTERS Sampler - 20,000 copies

Podcast Appearances:
June 07 XLR8R
July 07 PASTE MAGAZINE

CONTACT :: Ryan Policky :: ryan@latenightweeknight.com :: p:303-638-9162 :: www.latenightweeknight.com
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